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Table 1: Correlations between Number of Foursquare Venues and Select Demographic 
Characteristics 
*Significant at the .05 level  
















       .076 .131 .001* .259 .012* .210 
Median Age        .169 .088       .378 .026        .096 -.122 
Percent  
Whites 




       .309 -.046 .000* -.426        .172 .088 
Percent 
Hispanics 
.004* -.238 .299 .045        .487 .003 
Median 
Income 










Total Population .242 .069
Median Age .297 .053
White .019* .205
African American .005* -.250
Hispanic .136 -.109
Median Family Income .013* .219
Correlations between Number of Foursquare Venues and 
Selected Demographic Characteristics in Kansas City, MO
*significant at the .05 level. 
• Historical racial 




• User based media generate racial divides
• Changing nature of consumption
• Future business success
